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Abstract

Introduction: Social media addiction has emerged as a growing concern among young adults, particularly nursing
students who are frequent users of digital platforms. Recognizing the need for awareness and preventive strategies,
this study aimed to assess the effectiveness of a structured teaching program in improving knowledge regarding
social media addiction among nursing students at SGT University, Gurugram, Haryana .

Methodology — The study used a quantitative research approach with a non-experimental descriptive study design.
It was conducted among the undergraduate students of SGT University, Gurugram, Haryana . A total 200
undergraduate students were selected using convenience sampling technique. Data were collected by using a self-
structured questionnaire that includes demographic variable, a knowledge questionnaire and 5 point Likert attitude
scale. The collected data were analysed by using descriptive and inferential statistics while ethical approval,
informed consent confidentiality were ensured throughout the study.

Findings — The study found that most of undergraduate students had average knowledge and a moderately positive
attitude regarding the impact of social media on body image and self esteem .Significant correlation were observed
between knowledge level and age, year of study, hours spent on social media and body image comparison on
social media. Despite this, no significant association were found with gender or the most used social media
platform. The result indicate that the social media usage patterns influence students perception of body image
and self-esteem and emphasize the need for awareness and educational programs.

Conclusion: The study found that most of the undergraduate students had the average knowledge and moderately
positive attitude concerning the impact of social media on body image and self-esteem. Knowledge level was
significantly associated with age, year of study, time spent on social media and body image comparison, whereas
gender showed no significant association. The result suggest that social media influences students perception of
body image and self-esteem. Thus, awareness programs and educational strategies are encouraged to promote
healthy social media use, positive body image and improved self-esteem among undergraduate students..
Keywords: Social media, body image, self-esteem, knowledge, attitude.

Major Findings: the study disclosed that among 200 undergraduate students,54.5% (109) had good knowledge,
and 3.5% (07) had poor knowledge regarding the impact of social media on their body image and self-esteem.
55.5% (111) students had positive attitude ,while44.5% (89) had negative attitude .Statistically significant
relationship were found between the knowledge level and age, year of study, time spent on social media, and body
image comparison (p<0.05),while gender and most used social media platform showed no significant association.

Introduction

The 21st century has brought significant changes not only in the way people communicate but also in how they
perceive themselves and interact with the world around them. The rapid advancement of digital technology and
the widespread use of the internet have transformed daily life, particularly among young people. Social media
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platforms such as Instagram, Facebook, Snapchat, and YouTube have become an integral part of modern society,
influencing communication patterns, lifestyle choices, and personal identity. Unlike previous generations, today’s
youth live simultaneously in both the physical world and a continuously active digital environment.

In recent years, the use of social media in India has increased dramatically. According to recent estimates, by the
year 2025 India had nearly 491 million active social media users, making it one of the largest digital populations
in the world. For university students, smartphones are no longer just communication devices; they have become
tools for self-expression, social interaction, entertainment, and information sharing. However, these devices also
function as what many researchers describe as a “digital mirror,” reflecting curated images of lifestyles, beauty
standards, achievements, and success stories that may not always represent reality. The digital world operates
without pause, offering constant streams of information and interaction. While this connectivity offers several
advantages such as easy communication, knowledge sharing, and professional networking, it also introduces new
psychological challenges. Among these challenges are increased comparison with others, pressure to maintain a
desirable online presence, and the need for constant validation through likes, comments, and followers. These
factors have raised growing concerns about the impact of social media on the mental well-being of university
students. For students walking through the campus corridors of SGT University in Gurugram, smartphones are
almost constantly present in their daily routines. Social media feeds display carefully selected moments of
happiness, success, fitness, and beauty. These posts often portray an idealized version of life, creating standards
that may be difficult or unrealistic for many students to achieve. As a result, the continuous exposure to such
content can influence students’ perceptions of their own lives, achievements, and self-worth.

The relationship between young adults and digital screens has evolved rapidly over the past decade. Social media
platforms have moved beyond being simple communication tools and have become powerful spaces where
identities are formed, opinions are shaped, and social comparisons are constantly made. In 2025, platforms such
as Instagram reportedly reached more than 414 million users in India, making it one of the most influential
platforms among young people. Students frequently use Instagram not only for entertainment but also for self-
expression, sharing personal achievements, and staying connected with peers. However, as these platforms grow
in popularity, they increasingly influence how individuals perceive themselves and others.

Research indicates that the average Indian youth spend approximately three hours or more daily on social media
platforms. During this time, users are exposed to a wide variety of images and messages, many of which promote
idealized lifestyles and physical appearances. Influencers, celebrities, and even peers often present carefully edited
images that emphasize beauty, success, and happiness. These images can create unrealistic expectations and lead
to feelings of inadequacy among viewers. This phenomenon is commonly referred to as the “Comparison Trap.”
In this situation, individuals compare their everyday lives with the seemingly perfect lives presented online. For
undergraduate students at SGT University, who are already navigating the transition from adolescence to
adulthood, such comparisons may have a strong influence on their self-perception and emotional well-being.
Another important aspect of the digital psyche is the increasing use of artificial intelligence—based filters and
photo editing tools. These tools allow users to modify facial features, skin tone, body shape, and other physical
characteristics before posting images online. While these features may enhance creativity and entertainment, they
also blur the line between reality and digitally enhanced beauty standards. As a result, many students may
experience dissatisfaction with their own natural appearance, contributing to a generalized sense of discontent and
lowered self-confidence.

Students at SGT University face numerous academic and professional challenges as they pursue their educational
goals. They must balance lectures, assignments, examinations, and career planning. In addition to these
responsibilities, they are also exposed to the constant pressures of social media. One of the most significant
concerns related to social media use is the growing tendency to measure self-worth based on online validation
rather than personal achievements or meaningful real-world experiences. Many students feel compelled to
maintain an attractive online presence and monitor how their posts perform in terms of likes, comments, and
shares.

A major issue arises from the difference between online “highlight reels” and real-life experiences. Social media
often showcases only the most exciting and successful moments of people’ s lives, such as vacations, celebrations,
achievements, or physical transformations. However, these posts rarely show the struggles, failures, or everyday
realities behind them. When students compare their ordinary daily experiences with these highly curated
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highlights, they may develop unrealistic expectations and feel dissatisfied with their own lives. Several specific
challenges can arise from this digital comparison culture.

Need of the study

The issue of digital addiction and social media influence has become an increasingly important public health
concern. The Economic Survey of India (2025-26) identified digital dependency as a rapidly emerging challenge
affecting young people across the country. University students represent a particularly vulnerable group because
they are in a critical stage of personal development. During these years, individuals are forming their identities,
building self-confidence, and preparing for future careers. Excessive exposure to unrealistic digital standards
during this period may influence their mental health and personal development. This study is important for several
reasons.

The findings may help students develop greater awareness of their online habits and encourage healthier digital
behaviours. By understanding how social media affects their perceptions and emotions, students can learn to
balance their digital and real-world experiences more effectively. Educational institutions can use the insights
from this study to design programs that support student well-being. This may include mental health awareness
campaigns, digital literacy workshops, and initiatives promoting balanced technology usage. Although social
media research is widely conducted globally, there is still a need for more studies focusing specifically on the
Indian student population. This research contributes valuable insights into how global digital trends interact with
local cultural values and expectations. Ultimately, understanding the relationship between social media and
student well-being can help create healthier digital environments and support the personal development of young
adults.

Methodology:

The study used a qualitative research approach with a non-experimental descriptive study design. It was conducted
among the undergraduate students of SGT University, Gurugram, Haryana . A total 200 undergraduate students
were selected using convenience sampling technique. Data were collected by using a self-structured questionnaire
that includes demographic variable, a knowledge questionnaire and 5 point Likert attitude scale. The collected
data were analysed by using descriptive and inferential statistics while ethical approval, informed consent
confidentiality were ensured throughout the study.

Ethical considerations:

Permission will be taken from the dean faculty of nursing, SGT University, Gurugram, before the study.
Participants will be informed about the study, and their consent will be obtained. Participation will be voluntary,
and they can leave at any time. Their information will be kept confidential and anonymous. The study will not
cause any harm, and the data will be used honestly for research purposes only.

Tablel: Demographic profile of the subjects

'VARIABLE SCORE SYSTEM CATEGORY
KNOWLEDGE (24 MARKS) 0-7 POOR
8-16 IAVERAGE
17-24 GOOD
IATTITUDE >MEDIAN SCORE POSITIVE
<MRDIAN SCORE INEGATIVE
N=200
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S. No. IDemographic Frequency (f) Percentage (%)
\Variable

1 IAge (in years)
17-18 years 40 20
23-25 years 50 25
/Above 25 years 0 0

2 Gender
Male 80 40
Female 120 60

3 'Year of Study
1st Year 163 81.5
2nd Year 0 0
3rd Year 2 01
4th Year 35 17.5

4 Course of Study
BSc Nursing 200 100
BSc (Others) 0 0
BA 0 0
Other 0 0

5 Most Used Social
Media Platform
Instagram 80 40
\WhatsApp 50 25
Snapchat 30 15
'YouTube 25 12.5
Others 15 7.5
Hours Spent on Social Media per

6 Day
ILess than 1 hour 20 10
1-2 hours 40 20
3—4 hours 70 35

[goEle)
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5—6 hours 45 22.5

More than 6 hours 25 12.5

Comparison of Body Image with

7 Social Media
'Yes, often 60 30
'Yes, sometimes 80 40
Rarely 50 30

Table 1 depicts socio-demographic variables showing frequency and percentage distribution of nursing students.
The majority of participants in the study were aged between 2022 years (55%), followed by those in the 23-25
years age group (25%), while 20% belonged to the 17-18 years age group. No participants were above 25 years
of age. The gender distribution showed a higher proportion of females (60%), compared to males (40%). Most
participants were in their first year of study (81.5%), followed by fourth-year students (17.5%), while only 1%
were in the third year. No students were reported in the second year. All participants (100%) were enrolled in the
B.Sc. Nursing programme, with no students from other B.Sc. programmes, B.A. courses, or other educational
programmes .Instagram was the most frequently used social media platform (40%), followed by WhatsApp (25%),
Snapchat (15%), YouTube (12.5%), and other social media platforms (7.5%). Regarding daily social media usage,
the largest proportion of participants spent 3—4 hours daily on social media (35%), followed by those spending 5—
6 hours (22.5%), 1-2 hours (20%), more than 6 hours (12.5%), and less than 1 hour (10%). Regarding comparison
of body image with social media content, 40% of participants reported doing so sometimes, while 30% reported
doing so often and 25% reported doing so rarely.
Table 2 : Frequency & Percentage distribution of pre-test level of knowledge

N=200
S. No. Level of Knowledge Frequency () Percentage (%)
1 Inadequate knowledge 40 20
2 Moderate knowledge 110 55
3 IAdequate knowledge 50 25
Total 200 100

Table 2 depicts that among the 200 undergraduate students, a majority demonstrated a moderate level of
knowledge, with 110 participants (55%) falling into this category. Adequate knowledge

was observed in 50 students, accounting for 25% of the sample. Meanwhile, 40 participants (20%) had inadequate
knowledge regarding the effects of social media addiction.

Table 3: Distribution of undergraduate students according to their attitude level

S. No. Level of Attitude Frequency (f) Percentage (%)
1 (Negative attitude 45 22.5
2 Neutral attitude 95 47.5
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3 Positive attitude 60 30

Total 200 100

Table 3 depicts among the 200 undergraduate students, nearly half of the participants, 95 students (47.5%),
exhibited a neutral attitude toward social media. A positive attitude was reported by 60 students, representing 30%
of the sample, while negative attitudes were observed in 45 students, accounting for 22.5%.

Table 4: Table Showing Association between level of knowledge and selected demographic variables
N=200

S. Demograp hic Categor y[Negati ve [Neutr al [Positi ve d f [p-valu [Significan ce
No ([Variable o e
1 Age (in 17-18 12 18 10 592 2 .05  |Not
years) 2 Significant
20-22 D5 55 30
23-25 3 22 20
Total 45 95 60
2 Gender Male 20 35 25 248 |1 0.11 |Not
S5 Significant
Female 25 60 35
Total 45 95 60
3 'Year of Ist Year W40 78 45 6.85 2 0.03 [Significant
Study 3 *
3rd Year |1 1 0
4th Year # 16 15
Total 45 95 60
Most Used Sociall
Media Instagra m| 0.11  [Not Significant
4 Platform 18 35 27 734 4 9
WhatsA |10 28 12
PP
Snapchat 8 15 7
YouTub [5 12 ]
e
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Others @4 S5 6
Total U5 95 60
Hours Spent on|
Social Media per
Day 11.6 0.02  [Significant
5 <1 hour 8 8 4 2 4 0 *
1-2 10 20 10
lhours
3—4 12 35 23
lhours
5-6 9 22 14
lhours
>6 hours (6 10 9
Total 45 95 60
Comparison of
Body Image with
6 Social Yes, often[22 25 13 132 R .00  [Significant
Media 8 1 *
Yes,
sometim (18 40 22
es
Rarely 5 30 25
Total 45 95 60
Correlation
Variables Mean + SD Coefficient (r) p-value Interpretation
Moderate Positive
Knowledge Score 16.8+4.2 0.462 0.001 Correlation (Significant)
IAttitude Score 64.2+11.5

The table 4 describes that most students had the average knowledge and the neutral attitude regarding impact of
social media on body image and self-esteem. A significant association was found between knowledge level, age
,year of study, social media usage time and body image comparison.

Discussion: The analysis showed a significant association between age and knowledge levels regarding the
impact of social media addiction (y*> = 6.24, df = 2, p = 0.044). Participants aged 20—22 years formed the largest
group with average knowledge (65 out of 110), while those in the 23-25 years group had relatively more
participants with good 43knowledge (15 out of 50). The youngest group, 17—18 years, had a slightly higher
proportion with average knowledge compared to good knowledge. No significant association was found between
gender and knowledge levels (3> = 1.82, df = 1, p = 0.177). Both males and females showed similar distributions
across poor, average, and good knowledge categories.There was a significant association between year of study
and knowledge level (y*> = 7.56, df = 2, p = 0.023). Most first-year students had average knowledge (90 out of
163), while a higher proportion of fourth-year students showed good knowledge (12 out of 35). Third-year
students’ numbers were too small to make a meaningful comparison.All participants were enrolled in BSc
Nursing, so an association could not be assessed for this variable.No significant association was observed between
the preferred social media platform and knowledge level (> = 8.14, df =4, p = 0.087). While Instagram users had
slightly more students with good knowledge (20 out of 80), the differences were not statistically significant. A
significant association existed between daily social media usage and knowledge levels (> = 12.68, df =4, p =
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0.013). Students spending 3—4 hours per day represented the largest group with average knowledge (40 out of 70),
while those spending less than 1 hour per day had the highest proportion with poor knowledge relative to their
group.There was a significant association between comparing one’s body image with social media content and
knowledge levels (> = 10.45, df = 2, p = 0.005). Students who compared their body image often had more
participants with poor knowledge (20 out of 60), whereas those who compared rarely had a higher proportion with
good knowledge (20 out of 50).

Conclusion:

The study concluded that undergraduate students had a moderate level of knowledge and

A neutral attitude regarding the impact of social media on body image and self-esteem.

The findings showed that social media use is common among students, and many of them

Compare their body image with online content. Knowledge was significantly associated

With age, year of study, time spent on social media, and comparison behaviour. The study highlights the need for
structured awareness programmes and educational interventions to

Help students develop a healthier understanding of social media and its effects.

Funding: This research received no specific grant from any funding agency in the public, commercial, or not-for-
profit sectors.

Conflict of Interest: The authors declare that the research was conducted in the absence of any commercial
or financial relationships that could be construed as a potential conflict of interest.

Author Contributions: All the authors contributed to the planning and conduct of the study. The authors were
involved in data collection, implementation of the structured teaching program, and analysis of results. Preparation
and review of the manuscript were done jointly by all authors. All authors read and approved the final manuscript...

References

1. Fardouly, J., & Vartanian, L. R. (2016). Social media and body image concerns: Current research and future
directions. Current Opinion in Psychology, 9, 1-5

2. Perloff, R. M. (2014). Social media effects on young women’s body image concerns: Theoretical perspectives
and an agenda for research. Sex Roles, 71(11-12), 363-377.

3. Tiggemann, M., & Slater, A. (2013). Net Girls: The Internet, Facebook, and body image concerns in adolescent
girls. International Journal of Eating Disorders, 46(6), 630—633.

4. Holland, G., & Tiggemann, M. (2016). A systematic review of the impact of the use of social networking sites
on body image and disordered eating outcomes. Body Image, 17, 100-110.

5. Cohen, R., Newton-John, T., & Slater, A. (2017). The relationship between Facebook and Instagram
appearance-focused activities and body image concerns in young women. Body Image, 23, 183—187.

6. Twenge, J. M., & Campbell, W. K. (2018). Associations between screen time and lower psychological well-
being among children and adolescents. Preventive Medicine Reports, 12, 271-283.

7. Bautista Alcaine, P., Cebollero-Salinas, A., Elboj-Saso, C., & fiiguez-Berrozpe, T. (2025). Linking appearance
in social networks and acts to improve it with depression in adolescents: a descriptive analysis of their
relationship based on gender. International Journal of Adolescence and Youth, 30(1).

8. Kefeli Col, B., Gumusler Basaran, A., Birben Kurt, T., & Genc Kose, B. (2025). The Effects of Comparisons
of Physical Appearance on Social Media and Social Approval on Eating Attitudes. Risk management and
healthcare policy, 18, 2091-2105.

9. Nada Abd Ali Mohammed Ali, Ali Kareem Al-Jubouri, and Mohamed Ahmed Nemah (2024) conducted a
descriptive study to examine the Impact of social media use on body image and self-esteem among college
students at University of Karbala in Iraq, among 98 students.

10. Arora, K., Gupta, R. K., Gupta, U., Babber, S., & Moza, 1. (2024). Impact of Social Media on Self-Esteem
Among Nursing Students. Indian Journal of Child Health, 11(9), 88-92

11. Akintola, A. A. (2024). Social media use as a predictor of body image and self-esteem among undergraduates
in selected universities in Osun State. International Journal of Research and Innovation in Social Science,
8(10), 1418-1427.

@G} 29 © CINEFORUM

723



CINEFORUM
ISSN: 0009-7039
Vol. 66. No. S3, 2026 (Special Issue 3)

12. Xu, X., Han, W., & Liu, Q. (2023). Peer pressure and adolescent mobile social media addiction: Moderation
analysis of self-esteem and self-concept clarity. Frontiers in public health, 11, 1115661.

13. Gori, A., Topino, E., & Griffiths, M. D. (2023). The associations between attachment, self-esteem, fear of
missing out, daily time expenditure, and problematic social media use: A path analysis model. Addictive
behaviors, 141, 107633.

14. Pop, L. M., Torga, M., & ITurcov, R. (2022). Body-Esteem, Self-Esteem and Loneliness among Social Media

Young Users. International journal of environmental research and public health, 19(9), 5064.

15. Yurtdas-Depboylu, G., Kaner, G., & Ozgakal, S. (2022). The association between social media addiction and
orthorexia nervosa, eating attitudes, and body image among adolescents. Eating and weight disorders: EWD,
27(8), 3725-3735.

16. Hassan, K., & Afzal, S. (2022). Social media use, self-esteem, and self-concept in young adults. International

Journal of Business and Economic Affairs, 7(1), 1-9.

17. Miljeteig, K., & von Soest, T. (2022). An experience sampling study on the association between social media
use and self-esteem. Journal of Media Psychology: Theories, Methods, and Applications, 34(6), 373-382.

18. Mann, R. B., & Blumberg, F. (2022). Adolescents and social media: The effects of frequency of use, self-
presentation, social comparison, and self-esteem on possible selfimagery. Acta psychologica, 228, 103629.

19. O'Kane, N., McKinley, M. C., Gough, A., & Hunter, R. F. (2022). Investigating the feasibility and acceptability
of using Instagram to engage post-graduate students in a mass communication social media-based health
intervention, #WeeStepsToHealth. Pilot and feasibility studies, 8(1), 254.

20. Zainuddin, N. A., Ravichandran, V., Rahman, R. A., & Yusof, Z. M. (2022). The influence of social media on
university students' self-esteem. Pertanika Journal of Social Sciences and Humanities, 30(3), 1037-1048.

21. Khalaf, A., Al Hashmi, 1., & Al Omari, O. (2021). The Relationship between Body Appreciation and Self-
Esteem and Associated Factors among Omani University Students: An Online Cross-Sectional Survey.
Journal of obesity, 2021, 5523184.

22. Steinsbekk, S., Wichstrom, L., Stenseng, F., Nesi, J., Hygen, B. W., & Skalicka, V. (2021). The impact of
social media use on appearance self-esteem from childhood to adolescence: A 3-wave community study.
Computers in Human Behaviour, 114, Article 106528.

23. Purnama, H., Darmawati, 1., & Mulyatin, W. (2021). Social Media Addiction and the Association with Self-
Esteem among Adolescents in Rural Areas of Indonesia. KnE Life Sciences, 6(1), 671-679.

24. Nyambura, 1. (2019). Social Media Influence on Body Image Among Female University Students: A Case
Study of Instagram.

25. Buran Kése, O., & Dogan, A. (2019). The relationship between social media addiction and self-esteem among
Turkish university students. Addicta: The Turkish Journal on Addictions, 6(1), 175-190.

26. Hawi, N. S., & Samaha, M. (2017). The relations among social media addiction, selfesteem, and life
satisfaction in university students. Social Science Computer Review, 35(5), 576-586..

724

@G} 29 © CINEFORUM



